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An imaginative Art Director / Creative Manager skilled at merging business objectives and design strategy into compelling brand experiences. A collaborative team leader with a strong focus on visual design and 
a passion for developing powerful creative solutions that support business goals. Strategic thinking and excellent execution bring proven success to projects for a diverse set of industries—health care, e-commerce, retail, construction, financial services and publishing.
	COre competencies

· Directs creative projects from concept to completion

· Collaborates effectively across marketing channels and 
cross-functional teams

· Applies brand standards and messaging across various mediums

· Juggles assignments gracefully, maintaining an eye for detail

· Aligns design approaches with marketing strategies

· Manages implementation for print and online projects
· Develops and mentors creative staff to promote innovation
· Clearly communicates vision, direction and objectives to business partners and colleagues
· Coordinates staff and vendor resources to achieve high quality 
standards, meet deadlines and maintain budgets
· Acts effectively as an individual contributor as well as a 
valuable team player
	Technical Skills

· Expert at Adobe Creative Suite, QuarkXPress

· Adept with Microsoft Suite, including design for MS Word and PowerPoint

· Proficient with Dreamweaver, 
html, CSS, Flash, Omnigraffle, 
and CMS applications

· Practiced at IA, UX, SEO and 
social media 

· Effective at production workflow 
for print and web

· Skillful at print production, 
pre-press, print buying


Professional Experience 
FAF Advisors, Inc. / First American Funds  |  Art Director /Creative Manager  |  2005-2010
· Instrumental in developing a powerful brand that reinforced the unique sales and marketing efforts at 
FAF Advisors and helped define the culture of a growing, performance driven financial services company.

· Orchestrated the rollout of a major brand update for the company’s retail marketing channel to reposition marketing efforts as a result of significant financial industry and strategic changes in 2008. Company sales projections were exceeded by 2010 despite the volatile market environment.

· Led the streamlined distribution of a wide variety of communications through improved workflow process, providing substantial savings in cost and time. 

· Managed the procurement and integration of a five-station Macintosh system for the Communications Department and coordinated a print audit for greater efficiency in vendor management.

Target Corporation (target.direct)  |  Lead Web Designer  |  2000-2003
· Working closely with cross-functional teams, led the design of the first successful online presence for the Marshall Field’s brand. Resulted in highly usable navigation design and ongoing online campaigns that increased traffic, both online and in-store.

· Consistently developed creative online campaigns that integrated effectively with ‘brick and mortar’ advertising to drive higher site traffic during peak holiday shopping seasons and storewide promotions.  

· Led a team of designers and several outside resources to successful site redesigns three times in three years as the organization adapted to rapid growth, changing technologies and new strategic partnerships.
· Developed new creative approaches for product photography that provided consistent, high quality images for a wide variety of merchandise categories. Defined brand criteria with merchandise team and leveraged design software to implement standards with internal photography studio.

Professional Experience  …continued from page 1 
Dayton’s Hudson’s & Marshall Field’s Department Stores  |  Senior Art Director  |  1998-2000
· Recognized for improving company morale with design for an internal communications campaign that provided relevant employee information during organizational changes.

· Set new creative standards for product photography in Home & Storewide advertising materials, receiving commendations from merchant teams for presenting products in unique and striking ways, differentiating from competitor advertising.

· Streamlined processes and measurably reduced errors on layouts for store circulars, collaborating closely with photographers, merchants and an art production team.

· Strengthened the effectiveness of product and pricing signage with well executed and tested typographical improvements that were implemented storewide across all stores.

Blue Cross Blue Shield of Minnesota  |  Senior Communications Consultant  |  1995-1998
· Led the implementation of design updates for marketing communications directed toward the senior market. Working with marketing and industry experts, participated in research and testing that led to the implementation of design and typographical improvements to senior market materials.

· Improved the impact of targeted marketing materials and also added clarity to an inherently complex process of gathering health care information from Blue Cross customers.

· Spear headed efforts in building the company’s first corporate intranet, providing access and flexibility to large amounts of company information. Developed and presented intranet design proposals, winning support from executive staff. 

Prior experiences

At Ebert & Sebastian, Inc., served as Lead Designer for the organization. Recognized for holding numerous account services functions including design, production and print coordination. Delivered results oriented, branded design for a wide variety of companies in the areas of financial services, building/construction, transportation and education.

While at MSP Publications, provided art direction, design and production for Mpls. St. Paul Magazine, Minnesota Orchestra Showcase, Guthrie Theater Programs, KTCA’s Scene magazine and Minnesota Ventures.

As a Freelance Designer/Art Director, provided design/print production and services for numerous clients including: Dayton’s Department Stores, Twin Cities Public Television, McCracken Brooks Advertising, 
MSP Publications, Ehlert Publishing, Voyageur IT, IQ Marketing, Garrity Group, Organic Diva, Motivaction, 
Hearth & Home Technologies and Liberty Checks.

Education

BBA Marketing, University of Iowa

BFA Graphic Design, Iowa State University

Professional Associations 

American Institute of Graphic Arts, the professional association for design, Minnesota Chapter, AIGA MN

In-House Design Committee member for AIGA MN

Minnesota Interactive Marketing Association, MIMA

Advertising Federation of Minnesota
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